VILNIUS GEDIMINAS TECHNICAL UNIVERSITY

lvona BARANOVSKAJA
Pavel SKORUPA

English

v Crecofive

Study book

Vilnius ,Technika” 2011



UDK 811.111(075.8)
Sk49

L. Baranovskaja, P. Skorupa. English for Creative Industries: Study book. Vilnius: Technika, 2011. 224 p.

The study book English for Creative Industries is designed for students learning the subject of creative
industries. The book provides material for the development and consolidation of professional and
communicative language skills.

This book should be useful for students and teachers of creative industries and the related fields.
Furthermore, the edition might be of interest to people involved in professions related to economics, arts, and
business management.

Mokomoji knyga English for Creative Industries skirta kiirybiniy industrijy specialybés studentams.
Knygoje pateikta medziaga skirta angly kalbos lingvistiniams, komunikaciniams gebéjimams bei jgiidziams
tobulinti.

Si knyga gali biti naudinga ne tik kiirybiniy industrijy specialybés studentams ir déstytojams, bet ir
Zmonéms, susijusiems su ekonomika, menais ir verslo vadyba.

Leidinj rekomendavo VGTU Humanitarinio instituto studijy komitetas

Recenzavo: doc. dr. Jelena Suchanova, VGTU Humanitarinio instituto UZsienio kalby katedra
prof. dr. Tomas Kacerauskas, VGTU Filosofijos ir politologijos katedra

http://leidykla.vgtu.lt
VGTU leidyklos ,,Technika® 1201-S mokomosios

metodinés literattiros knyga

ISBN 978-9955-28-846-6
eISBN 978-9955-28-844-2
doi: 10.3846/1201-S

Virseliui panaudotas Evaldo Arlausko, Simo Bernoto, Renatos Greckytés darbas.

© Ivona Baranovskaja, 2011
© Pavel Skorupa, 2011
© VGTU leidykla ,, Technika*, 2011



CONTENTS

INTRODUGCTION ....ootiitiitietieteietete ettt ettt et estestessessesbasseeseeseestassessassassassassasseeseaseeseassassassensansensessensenns 5
TOPIC 1. PUBLISHING INDUSTRY ...ttt ettt sttt ettt e e st ebesaeeneene 6
UNIt 1. PUDLISHING ...ttt ettt ettt et e e saesseeeseenseennesnneeneeseenes 6
Unit 2. Periodicals: Newspapers and Magazines .........c.ccocceceeverienieneninienineeteieenesene e seeseeennes 14
TOPIC II. TELEVISION AND RADIO INDUSTRY ..ottt 21
UNIE 3. TRIEVISION. ..ttt ettt s et et et et e st e bt e bt ebeeseensense b ebesbeeaeeneenean 21
UNIE 4. RAIO ..ttt ettt ettt bt ettt st et e s e e et e s be bt ebeeseeneeneenbensenseabenaeas 28
TOPIC 1. FILM INDUSTRY .ottt sttt ettt ene e 34
Unit 5. FIIM INAUSTEY ..ttt ettt ettt ettt s e b e nbeenees 34
Unit 6. Modern Film Industry and Hollywood ............cocoiiiiiiiiiee e 41
UNIt 7. FIM REVIEW ...ttt ettt sttt et ettt et e bt et et e b e nbeenees 45
TOPIC IV. SOFTWARE, COMPUTER GAMES AND ELECTRONIC
PUBLISHING INDUSTRY .ttt ettt ettt st sbe sttt et st st eae 49
Unit 8. Software and Computer Games INAUSLEY .......ccvevieriieriieciieieeieieeie et 49
Unit 9. Electronic Publishing and New Media...........cccooiiiiiiinienieieeeeeeeeee e e 55
TOPIC V. MARKETING ...c..eiititiieteet ettt ettt ettt bbb 61
Unit 10. What iS Marketing?.........c.cocverieiiieieeieeie ettt ettt et ettt eeaestaessaesseessessaesseesseenseensessnenns 61
Unit 11. The Marketing MiX .........cccvicieiiieiieriierie ettt eteeaeseteseeesseeseesaessaesseeseenseessesssenseensesnsens 65
Unit 12. Marketing RESEArCH .........c.oooiiiiiiieiiet ettt et et sse e ense s 70
Unit 13. Market SEZMENTAtion ..........coooieiieiiieiieieeie ettt ettt ettt be e b et e e seeenees 75
TOPIC VI. ADVERTISING .....coutiiiiiriiiteitet ettt st sttt ettt sb e eae 81
Unit 14, PromOtION MIX ..c.eiueiiiiiiieiiiiesie ettt sttt eb ettt et bbb sbeeaeene 81
Unit 15. TYPES Of AQVEITISING...c..ioviiiiiiiiiieiieit ettt ettt st e teeaessaeseaesseesseenseesaesssenseenseensens 87
Unit 16. AAVETtiSING AZENCIES .....eeviiieiieitieiieteeteeteeteesteeteeteeaeseaesteesseeseessesseesseesseessesssesssesseensessens 92
TOPIC VII. MUSIC, VISUAL AND PERFORMING ARTS INDUSTRY .....cooviiiiiiiieieeieeeeee e 97
Unit 17. Performing and ViSUAL ATLS ........coovieiiiiiiieiieiecieieeie ettt et sae v esseessessaeseenseas 97
Unit 18. MUSIC INAUSIIY ..eovviiiiiiiie ettt sae s e e saeebeesbesssessaessaensasssesssessnenns 103
TOPIC VIII. PHOTOGRAPHY ..ottt ettt ettt ettt et eseestestessensesessesseeseeneeneaneas 110
Uit 19. PROTOZIAPIY ...ttt ettt ettt ettt e bt et e eetesseesneesneeneeneeeneenne 110
Unit 20. Modes 0f PrOAUCTION........c.eiiuiiiieiiieie ettt st ae e e e 115
Unit 21. Colours and Colour MEaANING ..........cc.eeueiieiieriieiieie ettt sttt see e s e e eeeenee e 121
TOPIC IX. ANTIQUE MARKETS AND AUCTIONS .....coooiiiiieiiie ettt 128
Unit 22, ANEIQUE IMATKETS. ... .eoiieiiieiieetiestieie ettt ettt ettt e e e eeeste e s e entesneesneesseeneenneeneenns 128
UNIE 23, AUCTIONS 1.ttt ettt ettt et e e st e s te e bt e et e neessea st enseeneeenee s eenseenseensesseesneenseenseensesneenns 135
TOPIC X. DESIGN ...ttt ettt ettt bt a et e e e st e bt s b e eb e e bt eae e st et enbenaenteabenaeas 138
UNIE 24, DESIZIN ..evviiviieiiiitieiteeie ettt ete et etestee s te e beesaeesaesseesseesseessessseeseesbeesseessesssesseesseenseassesssenseenns 138
Unit 25. Web Design and Website PIanning............ccccoccvevieiiiiiieieiieieeie et 142
Unit 26. Designing AdVEIrtiSEMENTS ..........ccuieruiiieiieiierteerit et eee s et eteeaesieesseeseeeaesneesneesaeeneeneeens 150
TOPIC XI. FASHION INDUSTRY ..ttt ettt ee ettt ettt eaeeneenean 156
Unit 27. Fashion DESIZI .....c.ccoviiiiiiiiiiiitieieeie ettt ettt ettt steesbeesbeetaesteesbeessessaesaaesseesseessesnnenns
Unit 28. Types Of FASHION ......cc.oiiiiiiiieieee e st eeee
Unit 29. World Fashion Industry
TEXTS FOR SUPPLEMENTARY READING ....cooiuiitiiiitiiieieeee ettt 170
TEXE 1. IMAZAZINES ....eeeeetenieete ettt ettt ettt b e b et e et st s bt e bt et eatesae e et e et e enaeeanesbeenbeenaes 170
Text 2. Academic JOUNALS.......cocuiiiiiiiieit ettt st 170
Text 3. HiStory Of T@LEVISION ....c.eoiiiiitiitiiii ettt ettt s eae e enes 171
NS T (1S 1] o) OO OSSP 173
Text 5. The British Broadcasting Corporation (BBC) ...........cooiiiiiiiniiiiieeeeeeeeeeee e 175
TexXt 6. BBC RAIO....c.uiitiitiiiieiieiceese sttt sttt ettt 177
Text 7. The Development 0f SOTEWAIe .........cc.ovviieiiriiieeee e 178
TEXt 8. VIAEO GAIMES ...c..euviiiiiiiieiiiierteete sttt ettt st b ettt be bbb i eeee 178
Text 9. Video GamME THEOTY .....ccuevuieiiieiieiieie ettt ettt sttt eae st e sse e seessessseesaensaensasnsesnsessnennas 179
Text 10. Benefits 0f VIdE0o GaMES ........cceiuiiuiriiiiriiiiieiteeieeet ettt 180
TEXE 11, YOUTUDE ..ottt bbb bbbttt a et bbb enee 181
Text 12. YouTube Company HiStOIY ......ceoueeuieiirieieiieie ettt s e 183
Text 13. SOCTAL NETWOTKS .....coueiiiiiiiieieiee ettt ettt ettt et eet e e bt e bt et e maeeseeseeenaes 184
TEXE 14, BLOZ ..ottt ettt ettt et ettt et e e bttt et e et e she e sb e e bt et e et et e neenaeenee 186



Text 15. HiStory 0f AAVEIrtISINE .......ooeieieiieiieiiee ettt st sneenseeneeees 187

Text 16. Advertising: Influencing and CONditioning .........ccccoeverirererieiienienenenenereee e 189
Text 17. Advertising: Children and Adolescents as Target Groups.........c.ccoceevererereeeeneenenenenennenn. 189
Text 18. Theatre and the Types of ThEatre .........c.coeviiiiiiiiiniiieceee e 190
Text 19. HiStory Of TREALIE........couiiiiiiiiiiieieieeer ettt st 191
Text 20. BroadWay TOAAY........cocieiiieiieienieiieie ettt te sttt e et eeneesteesteensesnsesseesseenseenneenes 191
Text 21. HiStOrY Of IMUSEUINIS ....vitiitietieiteiieiiestete sttt ettt et e e ste sttt sbe bt et e e nbese e besaeebeebeeneenseneensenes 193
Text 22. Art Museum and Types Of Galleries .........ooeiieieiriiieiieieeee e 194
Text 23. History of Music INAUSTIY ......cooiiiiiiiiiiieeie ettt s 194
Text 24. The History of Performing ArtS.........ccoouiiiiiiiiiinieie et 196
Text 25. HiStOry Of AUCLIONS.....c..iiiiiiiiitietietieteete ettt sttt ettt et et e et seeesbeesbeeteeneeeas 197
Text 26. Primary Types 0f AUCLION .....ocoiiuiiiiiiiiiieie ettt s 198
USEFUL LANGUAGE ..ottt sttt 199
PRESENTATION TIPS ...ttt sttt ettt et sae sttt ebe et nens 200
GRAMMAR REFERENCE ......ootiiitiiiiiiiteieniee ettt 211
Reference 1. Basic English Sentence StruCture .............ccoooiiieiieiiiieieieseee e 211
Reference 2. COlOCATIONS ......co.ieitieiieieiie ettt ettt sttt et saeesae e et eteeneeeaeenaeeneeans 212
Reference 3. Spelling Variations ..........c.c.oiioiieiieiieie ettt sttt e e e ens 213
Reference 4. ADDIEVIATIONS......cc.eiuiitiriieiieiietee sttt sttt ettt sttt s eb et eane e enees 214
Reference 5. Word FOIMAation...........coeiieiiriiiiiinie ettt 214
LANGUAGE NOTES: COMMON MISTAKES ......ooiiiiiiiiniiertee ettt 217
Note 1: “another” Or “OthEeTr™? ........oooi ittt et ettt et seeeeneas 217
Note 2: “to see”, “t0 I00K™ OF “10 WACR? .. ..o 217
Note 3: “to hear” Or “to LISLEN? . ....eoiiiiiiierieeei ettt bbbt ettt nae 217
Note 4: “to say”, “to tell”, “to speak”, or “to talk”?........c.ccciriiiieiieie et 218
NOtE 5: “t0 OFFEI” OF “LO SUZEEST?...nveieiiieiieeieetieeteeste ettt ettt e ste e bt e ae s aesteesseesbeesseessesseesseenseessasssesseas 218
Note 6: “t0 d0” OF “L0 MAKE™?....cviiiiiieiieieerte ettt ettt s b e sb et eae et e e nnens 218
Note 7: “to await”, “to expect”, “to wait”, or “to 100k forward”?..........c..cccveviivieriienieiieie e, 219
NOte 8: “AdVICE” OF “AAVISE”? ....euiiuieiieiieiete ettt sttt ettt ettt et bbbt eaeese et entennens 219
D[ e g ] o) i U 1 PSS 219
NOte 10: “L0 LaY” OF “L0 1877 ..ttt ettt et e e et e et eenaeeneeeneas 219
IRREGULAR VERBS ...ttt sttt ettt ettt s bbb bt ebeeneeneeneens 220
REFERENCES ...ttt ettt et b et s e bt se bt s e b e e s ene 223



INTRODUCTION

This study book is intended to be an interesting, stimulating supplementary and reference material for
students of Creative Industries and those who are related to and are working in the creative business
environment.

The book provides the practical reading, speaking and writing skills necessary for those who need
English for professional purposes. The study book also contains a wide range of essential vocabulary.

This study book might also be interesting to artists, musicians, business people and those who relate
themselves to the creative sector of economy.

The key features of this study book are:

— 29 short units covering important vocabulary, reading, speaking and writing skills for creative

industries and business

— Grammar reference section

— Up-to-date language and specific vocabulary in a range of topics from “Marketing” to “Performing

Arts”

— A list of commonly used irregular verbs

— 26 texts for supplementary reading

— Tips for presentation

— Useful language section

— Language notes: common mistakes





