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INTRODUCTION 
This study book is intended to be an interesting, stimulating supplementary and reference material for 

students of Creative Industries and those who are related to and are working in the creative business 
environment. 

The book provides the practical reading, speaking and writing skills necessary for those who need 
English for professional purposes. The study book also contains a wide range of essential vocabulary. 

This study book might also be interesting to artists, musicians, business people and those who relate 
themselves to the creative sector of economy. 

The key features of this study book are: 
− 29 short units covering important vocabulary, reading, speaking and writing skills for creative 

industries and business 
− Grammar reference section 
− Up-to-date language and specific vocabulary in a range of topics from “Marketing” to “Performing 

Arts” 
− A list of commonly used irregular verbs 
− 26 texts for supplementary reading 
− Tips for presentation 
− Useful language section 
− Language notes: common mistakes 




